Ebliol;

PT Global Digital Niaga

Due Diligence Meeting & Public Expose
Initial Public Offering (IPO)

October 18, 2022

Joint Lead Underwriters

®BCAsekurrtas (RX)BRIsz

blibli ® tiket - 4 )



® Disclaimer golibli

You must read the following before continuing. The following applies to the confidential information following this page, any oral presentation of such information and other materials distributed at, or in connection with, the following, and you (each referred to
hereafter as a “Recipient”) are therefore advised to read this carefully before reading, accessing or making any other use of these materials. In accessing these materials, each Recipient agrees to maintain strictest confidentiality regarding such information
disclosed and to be bound by the following terms and conditions. Any failure to comply with these terms and conditions may constitute a violation of applicable securities laws.

This following presentation has been prepared by PT Global Digital Niaga Tbk. (the “Company”) solely for selected recipients for information purposes only and does not constitute a recommendation regarding any securities of the Company. The information
contained in these materials has not been independently verified, approved or endorsed and is subject to material changes. The information and opinions in this document are of a preliminary nature, subject to change without notice, its accuracy is not
guaranteed, and it may not contain all material information concerning the Company. Neither the Company nor any of its affiliates (together with the Company, the “Group”), advisors and representatives (including, without limitation, PT BCA Sekuritas and PT
BRI Danareksa Sekuritas (collectively, the “Banks”) and their respective officers, directors and affiliates) make any representation regarding, and assumes any responsibility or liability whatsoever (in negligence or otherwise) for, the accuracy or completeness
of, or any errors or omissions in, any information contained herein nor for any loss howsoever arising from any use of these materials.

The information contained in this document should be considered in the context of the circumstances prevailing at the time and is subject to change without notice and will not be updated to reflect material developments that may occur after the date hereof.
The statements contained in this document speak only as at the date as of which they are made, and the Company expressly disclaims any obligation or undertaking to supplement, amend or disseminate any updates or revisions to any statements contained
herein to reflect any change in events, conditions or circumstances on which any such statements are based. This presentation may not be all-inclusive and may not contain all the information that a Recipient may consider material. By preparing this
presentation, none of the Company, its management, its advisers nor any of their respective affiliates, shareholders, directors, employees, agents or advisers undertakes any obligation to provide any Recipient with access to any additional information or to
update this presentation or any additional information or to correct any inaccuracies in any such information which may become apparent. None of the Company, any of its advisers (including, without limitation, the Banks and their respective officers, directors
and affiliates) nor any of their respective affiliates, shareholders, directors, employees, agents or advisers makes any express or implied representation or warranty as to the accuracy and completeness of the information contained herein and none of them
shall accept any responsibility or liability (including any third party liability) for any loss or damage, whether or not arising from any error or omission in compiling such information or as a result of any party’s reliance or use of such information.

Certain statements in these materials constitute “forward-looking statements” and information with respect to the future financial condition, results of operations and certain plans and objects of management of the Company and the Group. Forward-looking
statements may include words or phrases such as the Company or any of its business components, or its management “believes”, “expects”, “anticipates”, “intends”, “plans”, “foresees”, or other words or phrases of similar import. Similarly, statements that
describe the Company's objectives, plans or goals both for itself and for any of its business components also are forward-looking statements. Such forward-looking statements are made based on management’s current expectations or beliefs as well as
assumptions made by, and information currently available to, management. Neither the Company nor any of its advisers assumes any responsibility to update forward-looking statements or to adapt them to future events or developments. These forward-
looking statements speak only as at the date of this presentation, and nothing contained in this presentation is or should be relied upon as a promise or representation as to the future. There is no obligation to update or revise any forward-looking statements,
whether as a result of new information, future events or otherwise. These forward-looking statements are based on the Company’s current views concerning future events, and necessarily involve and are subject to risks, uncertainties and assumptions and
other matters beyond the control of the Company. Actual future performance could differ materially from these forward-looking statements, and a Recipient should not place any undue reliance on these forward-looking statements, which speak only as of the
date of these materials. The information in these materials is provided as at the date of this document (unless stated otherwise) and is subject to change without notice. No representation is being made that such forward-looking statements and information
will actually be achieved. The Recipient should carefully consider such forward-looking statements and information (as well as the information in this presentation generally) and should not place undue reliance on these forward-looking statements.

To supplement the Company's consolidated financial statements, which are prepared and presented in accordance with IFAS, the Company provides certain non-IFAS financial measures such as EBITDA, which should be considered in addition to results
prepared in accordance with IFAS but not in isolation or as substitutes for IFAS results. Such non-IFAS financial measures may differ from similarly titted measures used by other companies and are presented to enhance investors’ overall understanding of
the Company's financial performance and should not be considered a substitute for, or superior to, the financial information prepared and presented in accordance with IFAS.

This presentation contains certain publicly available information and industry-related information which have been prepared by various third parties, such as Frost & Sullivan and Euromonitor International Limited. The Company, the Banks or any of their
respective commissioners, directors, affiliates, agents, employees or advisor or any other party involved have not independently verified such information and there can be no assurance as to the accuracy or completeness. The industry in which the Company
operates is subject to a high degree of uncertainty and risk due to variety of factors. Furthermore, the industry data, estimates of market opportunity and forecasts of market growth included in this presentation may prove to be inaccurate, and even if the
market in which the Company competes achieves the forecasted growth, the Company’s business could fail to grow at similar rates, if at all. In addition, this presentation contains certain operating metrics including, but not limited to, TPV, AOV and MAU,
used by the Company to evaluate its business. Such operating metrics may differ from estimates published by third parties or from similarly titled metrics used by other companies due to differences in methodology and assumptions.

This presentation and the information contained herein does not constitute or form part of any offer for sale or subscription of or solicitation or invitation of any offer to buy or subscribe for any securities of the Company. This document is not an offer of
securities for sale in the Republic of Indonesia and is not intended to constitute a public offering under Indonesian capital market laws and regulations ("Indonesian Capital Market Law"), which is defined as an offer to more than 100 parties (including
Indonesian citizens or entities located in Indonesia or offshore, or foreign citizens or entities located in Indonesia) and/or to fewer than 100 Indonesian parties but result in sales to more than 50 parties (including Indonesian citizens or entities located in
Indonesia or offshore, or foreign citizens or entities located in Indonesia) and/or a sale (irrespective of whether such sale is preceded by an offer) to more than 50 parties (including Indonesian citizens or entities located in Indonesia or offshore, or foreign
citizens or entities located in Indonesia). Neither this presentation nor any portion hereof may be sent or transmitted to the Republic of Indonesia or any jurisdiction where it is unlawful to do so. Any failure to comply with these restrictions may result in a
violation of the Indonesian Capital Market Law and its implementing regulations or the applicable laws of other jurisdictions.

This presentation and the information contained herein does not constitute or form part of any offer for sale or subscription of or solicitation or invitation of any offer to buy or subscribe for any securities of the Company. The securities of the Company have
not been and will not be registered under the U.S. Securities Act of 1933, as amended (the “Securities Act”), and may not be offered, sold or delivered within the United States absent from registration under or an applicable exemption from the registration
requirements of the United States securities laws.

By viewing this presentation, you are deemed to have represented and agreed that you and any customers you represent are either (i) outside of the United States and that any investment in the Company will be in an offshore transaction in compliance with
Regulation S under the Securities Act or (ii) a qualified institutional buyer as defined in Rule 144A under the Securities Act, and in each case, will make any investment compliance with applicable law.
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. Today’s Speakers golibli

Kusumo Martanto
CEO (Blibli)

George Hendrata Hendry Ronald Winardi
CEO (Tiket) CFO (Blibli) CFO (Tiket)
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VISION

To Be the Commerce Ecosystem of Choice for Consumers and Institutions

MISSION

To Be the Most Trusted Omnichannel Commerce and Lifestyle Platform

Public Expose IPO — PT Global Digital Niaga Tbk 5
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. A Leading Indonesian Omnichannel Commerce and Lifestyle Ecosystem golibli

Consumer, Business, and Institutions Data, Logistics and Warehousing Travel and Lifestyle
Buy Online Travel
Groceries & Consumer Auto-mobile Hub-and-Spoke Model Flights Hotels Homes, Villas,
Fresh Electronics and
Apartments
- - 20 - e )
Last-Mile Al and ML -
. . Delivery an @ Rail Car Airport
Fashion Cosmetics Healthcare Capabilities .. Algorithms Rental Transfers

Buy Offline BES ablibli Col Lifestyle Experience

. . = | e -
. . | 8 b @ =
Y -' > = ) *
& vJ9y | tiket(" com | = . v
" ! : Attractions  Tour Guide Beauty & Games &
Flagship Ranch o Services Wellness Hobbies
Stores Market %99 RANCH MARKET /
> : o5 ‘bm \\ WJ /: - y 0. o AR :
| il . -
'S = | & ¥ W
Click and Blibli Blibli Mitra R . Events COVID-19 Classes & Dining
Collect Instore Logistics Proprietary (Show Tickets) Test Workshops

— and e Data : : :
=7 L-,a.- @ & b ’ S )

End-to-end Procurement E-Procurement EmbeddedCo-branded Digital PayLater Insurance  Bill
Procurement® for School for Institutions Banking Credit Card Wallet Payments
Notes: Public Expose IPO — PT Global Digital Niaga Thk 6

3 . 1. For retailers, distributors, and mitras
bllbll : tlket 2. Artificial intelligence and machine learning



Integrated into Our Core Customers’ Lives Eol

Caters Up to

blibli @ tiket

Automotives and
Vehicle®

Houses Furniture an
Appliances®

Bills®

N /

Dining

N—" 18% ﬁbhbh
Groceries®
O {09 RANCH MARKET
O tiket! com
Lﬁé;tly]é and

Entertainment®

of Users’ Potential Spending Health and

Medical

Travel®

Computers,
Collections  Teicos and Vouchers® Handphones, and

y

Source: Jakpat Survey for categories of spending conducted in December 2021 with over 1,000 participants
Notes:

1. Includes clothing, accessories, self-care and beauty 5. Includes digital products such as tolls, data packages and vouchers f . :

2. Includes installment for cars and motorbikes 6. Includes travel and transportation, such as flights, hotels, tours Public Expose IPO — PT Global Dlgltal Niaga Tbk
3. Includes kitchen goods and furniture among others 7. Includes offline lifestyle entertainment and online video streaming

4. Includes monthly utility bills such as electricity and water 8. Includes general household goods such as groceries and FMCG



. Omnichannel Offerings and O20 Integration in Practice

.

golioli

10 v

- 8% &

Shared Loyalty

Online purchase through

Online: Foster online Integrated Fulfillment

awareness from Blibli App & Nationwide BES Program
Blibli Apps Online Mall delivery, OR across App and In-Store
@ O ~
I =7
AEEEEEEEEEEEEER A EEEEEEEEEEEEEEEEEEEEEEEN] IEEEEEEEEEEEEEEEEEEEEEESN U SN EEEEEEEEEEEEEREEDN

Customer Awareness & Discovery Purchase Collect / Delivery Loyalty / Engagement
Product discovery & Instore purchase Supported by Pickup offline via Points Redemption &
customer conversion through through Digital Payment / Click & Collect Value-added Services
Flagship Stores Blibli InStore BNPL
Offline:

Alfamart & v
" mm—;

CARA

MENCAIRKAN
BLIBLI PAYLATER i

gblivli

£ Cama Tuman TamnaK &

(2) == m ol

Sell new goods and accept
trade-in through Blibli
Tukar Tambabh,
either Online,

@4\1

Trade-in

Or
Offline
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B our Key Investment Highlights golibli

1 I Strong Presence in Large, High Margin & Fast-Growing Consumer Segments

2 I Integrated Omnichannel of Consumer Goods, Travel and Lifestyle, and Daily Needs Ecosystem
3 I Trusted Platforms and Category Leaders

4 Customer Centric through Innovative Solutions and Technology

5 I Founder-led and Experienced Management Team

%) Part of One of Indonesia’s Largest Business Ecosystems

Public Expose IPO — PT Global Digital Niaga Tbk 10
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® Huge Addressable Markets... giblibli

US$436bn

2025 Total Addressable Market

US$150bn  Eiblibli

Commerce

US$41bn  tiket’ com

Travel and Lifestyle®

US$245bn {88} RANCH MARKET

Grocery Retail

Source: Euromonitor, Frost & Sullivan

Notes: Commerce and Grocery Retail TAMs are measured in GMV while Lifestyle TAM is measured in TPV

1. Travel market includes airlines, lodging, car rental, bus, rail; Lifestyle market includes consumer
expenditure on package holidays (including pilgrimages); attraction and experience; spas; and other
tourist attractions

Public Expose IPO — PT Global Digital Niaga Tbk 11
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B Synergistic Opportunities Through Our Three Winning Platforms Eolioli

e Commerce & Grocery

* Travel & Lifestyle

* Fintech

* More Repeat Orders * Richer Data

* Higher User Retention ° Better Products

* Lower Acquisition Cost * More Personalization

Potentially Better Growth and Profitability

Public Expose IPO — PT Global Digital Niaga Tbk 12
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% Blibli - One of Indonesia’s Leading Omnichannel Commerce Platforms giblibli

Fast Delivery Service through Nation-wide Logistics Coverage

/ New Hub
Marunda
Persons
; <+
P P K/ Tangerang Hub . .
er sq ;1(; 3§f sq kim 9 Warehouse Regency ' @ Bekasi 2—hour Delivery in
f (Banten) < Hub Bekasi | Regency
160 60 @® Mobile Hub (CDE truck, 5sqm) .m. @ (West Java) 34 _
300 115 ® Mini Hub (Last mile process, 50-100 sqm) Serang (Banten) Hub Batu cities
1,000 365 o i City () | cikarang
2,550 1,000 ® Hub (Add capacity in high-density areas, 100-220 sgm) soSth 3 .‘
. R Tangerang
5,200 2,000 @  Mother Hub (Gateway to hubs, 200-2,000 sqm) City (Banten) .
0)
Density-optimized ] 99 . 7 A) orders
Medan hub-and-spoke network "’
2,000+ sgm in Greater Jakarta ® Bogor fulfilled in 24 hours®
] Bogor Citeureup egenc
9 Order density City (Wyest
Q (West Jav Java)
Low o
West Java
S | High - ; Province . .
h) N Sukabumi Regency 100% nation-wide coverage

‘,V'

via 14 warehouses®

@ 42

Jabodetabe ® !

73,500+ sqm “"&&?*
W

Bandung
4,200+ sqm Joglosemar
5,200+ sgm

New Marunda Warehouse

100,000+ sgm land area

Public Expose IPO — PT Global Digital Niaga Tbk 13

H H Note:
bllbll tlke l.ers of 30 June 2021



Blibli — One of Indonesia’s Leading Omnichannel Commerce Platforms Bolioli

(Cont’d)
ey ° °
EOILI
000
& Category Leadership® @ Omnichannel Proposition "’ Institutional Offerings

. 22 Multibrand Stores and 60

Consumer Electronics A Leading Omnichannel B2B

Eoliblinstore
1 i 2)
#1 B2C Omnichannel 27,000+ Locations N . @)
Fresh Foods CLICK 14k Institutions
COLLECT
4o ) Omnichannel 70 Ranch Market Locations® Merchant Solutions
Automotive g‘:gg‘w RANCH MARKET Provider
Notes: Public Expose IPO — PT Global Digital Niaga Thk 14

. . 1. According to Frost and Sullivan
bllbll tlke 2. As of 30 June 2022
3. As of 30 June 2022. Institutions include both business and government customers



blibli

Tiket.com — Indonesia’s Large and Fast-Growing Lifestyle Platform Eblibli

A Pioneer A Trusted One of Largest V), Fastest

OTA OTA Inventories #‘]j Growing OTA
3 3 3 4

in Indonesia® in Indonesia® in Indonesia® in the World (2019)®

Scale Solid Growth t'ket _ Com

No. of Transactions ‘ﬂ? Flights Accommodations Experiences®
(mn) 78%
6.4
/ 2 4% 91 Airlines, 3 . 6m n + Accomm. Listings, incl. 13 . 8k+ Activities and Attractions,
3.6
220 Countries, Regions and Territories® 2 5 2m I+ Non-hotel Accommodations ""2 5 Ok+ Events®
- Market Share(®
21H1 22H1 Flight Seats Booked (‘000) Room Nights Booked (‘000) Tickets Booked (‘000)
MAU 0 10,766 3,646 4,028 1,368 ' 1,371
(mn) 67% 7,733 3,142
131 2,242
' 1 O ppts I I 4440 4766 D ATTL 1 e . 121 466
7.8 141
HEE = ~Z mm
- (2018-2021)®) 2018 2019 2020 2021 22H1 2018 2019 2020 2021 22H1 2018 2019 2020 2021 22H1
211 22M1 90% 12-Month Retention Rate for 2020 Cohort Transacting Users Purchasing 3 Products

Source: Euromonitor, Google / Kantar, Sabre

Notes:

. According to Euromonitor, Tiket.com is one of the earliest established online travel intermediaries in Indonesia and it has one of the largest hotels and travel accommodation inventories in Indonesia
. According to the Kantar x Google 2021 Travel App Research, 70% of 1,000 Tiket users stated that they remain a customer of Tiket because Tiket is a trusted brand

. According to an award received from Sabre in 2019 Public Expose IPO — PT Global Digital Niaga Tbk 15
4. Products include attractions, events, travel essentials, transports, tours, playgrounds, beauty and wellness, food, games and hobbies, classes and workshops

tlket 5. As of 30 June 2022
6.

Market share according to Euromonitor’s estimates from desk research and trade interviews; Market share of pure online travel intermediaries in Indonesia in 2021; the 10ppts increase refers to Tiket's market share increasing by 10 percentage points from 2018 to 2021
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4) Customer-Centric Platform through Technology Innovation

Experienced
Technology Team

v

Proprietary and Robust
Technology Stack

v

500+ Microservices
Deployed in Production

11 Years

Worth of Omnichannel Customer Data

Accomplished Technology Leaders® with

20+ Years

1,000+ Engineers

Technology Team Size®

Al and Machine Learning

Technology Hubs of e Proprietary 3

Excellence Indonesia Indi Architecture System

Public Expose IPO — PT Global Digital Niaga Thk 16

Notes:
bl'bl' il k 1. Both the CIO and CTO individually have more than 20 years of experience
I I . 4 tl et 2. As of 31 December 2021, including outsourced employees



. Founder-led and Experienced Management Team Eolivli

Bolivli

A
com 5992 RANCH MARKET
Kusumo Nayan . —_ -
y ) . George Dimas Surya ~ Meshvara Hady
Martanto Jadeja g Yaputra 'Kanjaya | Purnama
Co-Founder - : —— Hendrata p | jay |
. . . - Chief Technology i ) ) ) Co-Founder Chief Executive Chief Financial

Chief Executive Officer Officer ’ Chief Executive Officer Chief Commercial Officer " Officer Officer

Honeywenl (inte) (7 BCG @ mororors 7 [manuarn.. tiket: com [AHERO €03 RANCH MARKET

Flagship Stores .GIN

Wisnu Hioe An

Hendry Lisa Widodo Gaery Undarsa Ronald Winardi Iskandar _

Co-Founder Co-Founder Co-Founder of Einanci . ) ) Kin
Chief Marketing Officer Chief Financial Officer Chief Executive

Chief Financial Officer Chief Operating Officer 9 Officer Director

> tiket! com

SAMSUNG T75%s, oo, 450

Institutional  Yhise blili

forbusiness

citi @oiarum

Andy Untono Eric Winarta j XVenast_ budi Arisand Lay Ridwan Heriyadi
Chief Investment gh'ef tCorporEte gusetiawan Chief People Officer Gautama Janwar
Officer ecretary an . Co_—Founder ) P Director Director
Investor Relations Chief Technology Officer
_ . b 1 'Yy
ds BBCA BCG o ING i WBARCLAYS tiket’ 'com scjohnson  KraftHeinz #BCA B CIMBNIAGA B® Microsoft  BHINMEKA

Seasoned Management Executives with Industry Pioneers, Serial Entrepreneurs, Accomplished Technology Leaders with
Significant Industry Expertise and Original Co-founders Global CIO and CTO Experience

Public Expose IPO — PT Global Digital Niaga Tbk 17
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6) Part of One of Indonesia's Largest Business Ecosystems

. Part of One of Indonesia’s Largest Business Ecosystems Eoblibli

lolu .
BCA sscnaonat Indonesia’s #1 Bank and |

p Top Payments Solution |
TSR: 37,932%® @ '

SARANA MENARA NUSANTARA
TSR: 4,060%®?

1
]
1
1
1
]
R
—5
-

Largest Telco and
! Fiber Optic Provider

IFORTE

ectivity for Better Lifs

J: Top 3 Cigarette Brand and
' FMCG Products

GLOBAL /gl Prima wim AN SUMBER
DAIRL LU Tep r woRt
ALAMI W ee gcavoria PRIMA

Investment in >20 :L
Digital Businesses !

de Gcermati® Lhalodod goto” Grab

Eumparun IDNMEDIA +CASILI= 88t gg:.:

Leading Consumer !
Electronics Manufacturer |

_E Premium Digital
! Entertainment Provider

POLYTRON ’ MOLA TV
| ' Industrial and
Hotels and Real Estate ------- —— T ‘A7 . : In L_Jstrla an
! oo ' Agriculture
. Maw ”';'g‘g () ssmbunicn G2 Ec0BIOEN

Non-profit Organization and Key ; >y .
_ DIARUM foundation ~ Womarum
Sponsor of Sports Broadcasting it forndetion TR ... - Lo

Public Expose IPO — PT Global Digital Niaga Tbk 18
. . Notes: *Companies invested through GDN
bllbll tlke 1. Total shareholder returns from June 5, 2000 to December 31, 2021 based on Capital 1Q
2. Total shareholder returns from March 8, 2010 to December 31, 2021 based on Capital IQ
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Commerce & Grocery Travel & Lifestyle

Clear
Growth _ _ il ||

. [l tiket@com ]
Strategles

v Improve Products Assortment and v’ Offer Highly Sought Exclusives with v Drive Engagement and Transactions
Experiences Competitive Pricing Leveraging Fintech

v Take Larger Share of Value Chain Margin v Extend Services to Be A One-stop Shop for v Diversify Revenue and Products

v Further Expand to High Margin Adjacencies Travel

v' Expand Fulfilment Network and 1PL
Capacity

v Provide Higher Value-add to Customers
v' Expand to Lucrative White Spaces

Public Expose IPO — PT Global Digital Niaga Tbk 20
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Strong
Performance
from Synergy

Notes:

Match your tiket.com and Blibli
account!

. Special promos and rewards

Get access to special promos and rewards
only for you

Get more vouchers

Extra free shipping quota and special
vouchers for your birthday.

Match membership level

*  Upgrade your membership level, it'll be

adjusted to the highest level for free!

No need to register
Don’t have a Blibli account yet? Don't worry!
Your account will be created automatically.

v More Integrations to Be Launched
Throughout the Year

Account and Loyalty Status
Matching® with Goal {0
Increase User Base

. . 1. Account and Loyalty Status Matching was released in 2022 Q1; Ranch Market catalogue started to be sold on Blibli app from Q4 2021
bllbll tlket 2. The 16x figure shown based on comparison of TPV between Aug 2021 (immediately prior to acquisition) vs Apr 2022. The acquisition of Ranch Market in Sep 2021 increased the number of Ranch
Market stores on Blibli's network, resulting in the increase during the time period shown

gblivli

Bolibli x o9 RANCH MARKET

Ranch Market
< A— ‘ Products Sold on
M'..Emf e gt Blibli® with 16X
== Growth in

Ranch Market Kemang Official Store

Monthly Sales
from Aug 2021
(immediately prior to
acquisition) to APR
20222

&) Toprate

v" The Cross-listing Resulted in Great Traction

Public Expose IPO — PT Global Digital Niaga Tbk 21
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B Overview of TPV Segmentation Split gblivli

TPV
: Institutions

1P Retail :
« B2C platform for 1P products and services on + B2B platform for 1R and 3P produc_ts and services

e for private and public-sector institutions across

Blibli.com ) -4
Indonesia on Blibli.com
FY2021 TPV
é
Physical Stores

3P Retalil

« Physical stores platform operates experience stores
for brand partners (including Samsung, Vivo and
Oppo) and grocery supermarkets operated by
Ranch Market(@

» B2C platform for 3P products and services on
Blibli.com and Tiket.com

Public Expose IPO — PT Global Digital Niaga Thk 23

. . Notes:
bllbll tlke 1. Consolidated FY2021 financials for the enlarged group including Blibli, Tiket and Ranch Market. Ranch Market consolidated from September 2021
2. Ranch Market is a 70.56% owned subsidiary



blibli

TPV Category Mix

1P Retail

100 100

<+— 100%

Digital Product & Other

Lifestyle

Consumer Goods

Consumer Electronic

FY2021 22H1

tiket

Digital Product & Other

golibli

3P Retail

100 100

<+— 100%

Lifestyle

Consumer Goods

Consumer Electronic

FY2021 22H1

Public Expose IPO — PT Global Digital Niaga Thk 24



B Growing User and Institution Base with Improving Spend golibli

Transacting Users — Retail® Number of Institutions®

(mn)
| |
| |
| 153,089

43 | |
| |
: I 113,551
3.1 32 | 3.1 : '
| |
1 80,783 | 87,117
! 1.9 |
| |
| |
| |
| |
| |
1 4,472 1
| — 1
FY2019 FY2020 FY2021 : 21H1 22H1 FY2019 FY2020 FY2021 : 21H1 22H1

| |
| |
| |
1 I 1

(IDRmn) . (IDRmn) .

Not Public Expose IPO — PT Global Digital Niaga Thk 25
otes:

es:
bl ibli tlke 1. Excluding Ranch Market
2. Institutions include both business and government customers



blibli ® tiket

Section 5

Company Overview

Key Investment Highlights
Growth Strategy

Financial Performances
Offering Summary

Public Expose IPO — PT Global Digital Niaga Tbk 26



. Offering Structure & Use of Proceeds golibli

4 )

Issuer PT Global Digital Niaga Tbk.

- J

4 )
* International Offering (Rule 144A and Regulation S)

* Domestic Offering
- J

Offering Type

4 )

Listing Venue Indonesia Stock Exchange (“IDX”)

- J

4 N\

Offering Size Up to 17,771,205,900 shares (or up to 15% of the enlarged capital of the Issuer post-IPO)

- J

4 N\

Nominal Price IDR 250/share
. J

(" (i) IDR 5.5 Tn refinancing N

Use of Proceeds * (ii) Remaining proceeds for working capital to support the Company’s main business
\__activities and business development. Y

Public Expose IPO — PT Global Digital Niaga Thk 27
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. Indicative Timeline golioli

g BOOKDUIldINg e Public Offering e  Distribution
: Period :
‘ ‘
17 -24 28 01-03 03 04 07
---------- OCtOber TLLLL October smmmm November TLLLL) November TLLLL November smmmm November TEERRFERREERRNER] 3
2022 2022 2022 2022 2022 2022
’ ' ’
....... PS OJK Effective ....... P Allotment ....... PS Listing on IDX

Statement

Public Expose IPO — PT Global Digital Niaga Thk 28
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. Capital Market Institutions & Professionals golioli

Auditor KAP Purwantono, Sungkoro & Surja (a member firm of Ernst &
Young Global Limited)

Legal Counsel Makes & Partners Law Firm

Notary Christina Dwi Utami, SH, MHum, MKn

Registrar PT Datindo Entrycom

Appraiser (on chain listing) KJPP Nirboyo Adiputro, Dewi Apriyanti & Rekan

Joint Lead Underwriters K
& BCAsekuritas BRI
- Y
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. Price Range giblibli

IDR / share

[410 - 460 ]
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ibl'bll giblibli

PT Global Digital Niaga Thk

€80 RANCH MARKET

Thank You
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For further information, please contact:
corp.sec@gdn-commerce.com

Visit our corporate website:
https://about.blibli.com/en
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